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Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA,
CHICAGO, WASHINGTON, DC,
SEATTLE-TACOMA and PHOENIX
DMA P18+ who used WINGSTOP
in the past 30 days as of July

Quick service restaurants used past 30 days: Wingstop



4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.
Typical Adults 18 or older who used WINGSTOP in the past 30 days are 36.2 years old (25.6% younger than
average) and have a $87,401 (8.1% lower than average) annual househald income.
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Quick service restaurants used past 30 days: Wingstop



6.6% or 497,636 of CHICAGO DMA Adults 18 or older used WINGSTOP in the past 30 days.
Typical Adults 18 or older who used WINGSTOP in the past 30 days are 37.4 years old (22.6% younger than
average) and have a $94,026 (12.5% lower than average) annual household income.
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.3.4% or 192,129 of WASHINGTON, DC DMA Adults 18 or older used WINGSTOP in the past 30 days.
Typical Adults 18 or older who used WINGSTOP in the past 30 days are 34.5 years old (27.7% younger than
average) and have a $128,947 (4.6% lower than average) annual household income.
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Quick service restaurants used past 30 days: Wingstop



.3.5% or 158,130 of SEATTLE-TACOMA DMA Adults 18 or older used WINGSTOP in the past 30 days.
Typical Adults 18 or older who used WINGSTOP in the past 30 days are 36. years old (25.5% younger than
average) and have a $148,429 (18.9% higher than average) annual household income.
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4.3% or 204,221 of PHOENIX DMA Adults 18 or older used WINGSTOP in the past 30 days.
Typical Adults 18 or older who used WINGSTOP in the past 30 days are 31.7 years old (34.7% younger than
average) and have a $103,224 (2.% lower than average) annual household income.
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4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 30.8% less likely to be a college graduate,
25.1% more likely to work full-time, 36.% less likely to be married, 37.1% more likely to be a parent of 1 or

more children under 18.
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6.6% or 497,636 of CHICAGO DMA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 18.3% less likely to be a college graduate,
16.7% more likely to work full-time, 29.2% less likely to be married, 31.8% more likely to be a parent of 1 or
more children under 18.

b A
} ‘.?, Education Levels: Adults 18 or older Employment: Adults 18 or older |( \q ) Marital Status: Adults 18 or older
b .
Some High School or Less (not graduate) - 5.8% 13.6% Employed Full-Time or Part-Time '5’5 Single, Never Married 58.0%
. .8% 0%
High School Graduate (12th grade or GED) % Employed Full-Time (35 hours or more) % Married e 50.8%
5% .9% | 50.8% ]
Some College Credit (no degree) Employed Part-Time (less than 35 hours) ' Legally Separated I g::{ﬁ
it 5.8% . 47.8% . 4.4%
Associate's Degree (AA, AS, etc.) 2.8% White Collar Divorced
College Graduate (4 year college) Blue Collar 8% Widowed .0':(’;‘%
7.1% " 17.7% 13.2%
Postgraduate Degree 14.7% Work From Home (most of the time or always) LGBTQ#+ (net) - 0.5%
who used WINGSTOP in the past 30 days = CHICAGO who used WINGSTOP in the past 30 days = CHICAGO who used WINGSTOP in the past 30 days  CHICAGO

Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers kA1) 'M ] Stage in Ll:fe_‘ Adults 18 or older
17.5%
5.9% 3.6% 6.1% 5.6% 2.7% 3.1% Parent of 1 or more Children under 18 I 5.2 33.2%
m - 129%
9.6 Working Mothers . .
9.1%
7.2% Small Business Owner  Self-Employed Government Workers
5.2¢ 6.0% 55% 5.4% 5.4% 5.4% Parent of 1 or more Children Under Age 2 6.1%
38 a.4% 42% A% 379 6% s 39% . Hl 5.2%
I ' I . . l - po 1.2981% Ton ijj% WEL 212%1.0% 1.0% Parent of 1 or more Children Age 2-5 8.7%
. 0.8%- 0% | oD 8% 07908% 5 B s.0%
. . . - - - oo o — — b
. 14.3%
g.“@b ,;&* Qz“éa @0@ i’;} 5@“'} fe Qfo‘\ ‘;@‘}& o 5“’0 "f‘& ‘fq& N & “&3 \9‘? f& &&& P & @“'&, Parent of 1 or more Children Age 6- 11 . 1
& 2 & . & S s s & & &
& & ¥ s_f’ P A & g & & & S Parent of 1 or more Children Age 12 - 17 § 29.2%
& & A P A R i & & &S I 14.8%
e & b‘&q & 5‘?\5 h“‘wR qé’o d"é\ “"éo d"’; 5““ Parent of 1 or more Childrenin College 12.0%
#° & éﬁ A & ST B 6.5%
S & @
‘)q:“t &fb Grandparent of 1 or more Children under 18 9.0% 21.1%
S 1%
& &
who used WINGSTOP in the past 30 days ¥ = CHICAGO who used WINGSTOP in the past 30 days H CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 248

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wingstop



3.4% or 192,129 of WASHINGTON, DC DMA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 40.4% less likely to be a college graduate,
9.2% more likely to work full-time, 44.5% less likely to be married, 68.8% more likely to be a parent of 1 or
more children under 18.
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Quick service restaurants used past 30 days: Wingstop



3.5% or 158,130 of SEATTLE-TACOMA DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 18.3% less likely to be a college graduate,
39.1% more likely to work full-time, 39.8% less likely to be married, 24.% more likely to be a parent of 1 or
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4.3% or 204,221 of PHOENIX DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 68.7% less likely to be a college graduate,
56.8% more likely to work full-time, 40.7% less likely to be married, 31.1% more likely to be a parent of 1 or
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Quick service restaurants used past 30 days: Wingstop



| 4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 29.2% less likely to own their home, 4.4%
more likely to own a higher valued home, 15.2% less likely to have a single-family home, 15.5% more likely to

| have a dog.
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have a dog.

6.6% or 497,636 of CHICAGO DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 19.9% less likely to own their home, 23.2%
more likely to own a lower valued home, 12.8% less likely to have a single-family home, 23.9% more likely to
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have a dog.
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3.4% or 192,129 of WASHINGTON, DC DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 35.6% less likely to own their home, .1%

more likely to own a higher valued home, 2.7% less likely to have a single-family home, 7.7% more likely to
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3.5% or 158,130 of SEATTLE-TACOMA DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 26.2% less likely to own their home, 29.9%

more likely to own a higher valued home, 14.9% less likely to have a single-family home, 16.8% more likely to
have a dog.
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4.3% or 204,221 of PHOENIX DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 62.1% less likely to own their home, 14.1%
more likely to own a lower valued home, 22.5% less likely to have a single-family home, 41.4% more likely to

have a dog.
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4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 4.7% more likely to look up D-I-Y advice
online, 41.5% less likely to always vote in local elections, 13.9% more likely to belong to a gym, 12.3%

more likely to fly domestic past yr.

_W Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
86.3%
51.1% Registered to Vote Democrat / Lean nepubhcanll.ean Independent / None
i (In District of ce) Democrat of These
=y prscereal eciors: ey
i . Presidential Elections: Someti B
- h h Statewide Eleciors: Al M —
i ide Elections: —t
Redpes/ ealth  mestaurant  Oniine Phone Dodtvoursel  Medical Wome/  Finess/Dier apparel/ tobsearch/  camer  Religion/ Takeonine Educaton  Homework ﬂenlm: Geneslogy Photography parenting / miuennng
2l Blannin i Gon/ /VideoCall  ad | Gamenideas Informab: tdeas Post evel ¢ Spirduab lasses rch  {Youor Vo fish, Family Advics e
M;ugr:nwlh' = parrion [sun: B 1:;-:1;« SEESRATTRIR TR, TR0t DR My e l::;::h i Sinnlpeﬂy e Local Elections: Always
RT., Sepcrion, ec) Local Elections: Sometimes

u who used WINGSTOP in the past 30 days mUSA # who used WINGSTOP in the past 30 days mUSA

«

@ﬁTop—S‘O past 12-months Active Lifestyle Activites: Adults 18 or older ‘k Past 12-months Domestic Airline Trips: Adults 18 or older
42,474,025 16.2%

3 twips m 6%

=
: : . 8.2%
: Rl 6145950 6.2
5-0 trips 8 278,436 11 0%

i FlewDamesbrpm year:
10+ trips JpRtIEYY 4.6% Avg. # Domestic Flights:
|

6.4%
ol p—

Grilling- Lawn Care Gardening Bicyding Swimming Veolunteer - Belongto Bowling. logging - Camping Sewing - Fishing Boating :mu;nmzs colf Yoga- Pdates Basketbal Adult Follow a Competitive Soccer Caregiver of Football Tennis Snow Skiing - Hunting Softball - Organized
Outdoor (Flowersor ‘Work Mkﬁlchnl. Ntim thhur Running Crafts Clas Continuing  Weight Loss  Video Gaming Aging Parent Snowboarding Basedall Road Race
cooking vegemsbles) ducaion  prgem or Relative (5%,
marathon,
® who used WINGSTOP in the past 30 days HUSA el
usA USA Projection Scarborough R2 2025: Feb24-jul25 Qual intab 825
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved. USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 25,445

Quick service restaurants used past 30 days: Wingstop



6.6% or 497,636 of CHICAGO DMA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 2.1% more likely to look up D-I-Y advice
online, 42.4% less likely to always vote in local elections, 1.4% more likely to belong to a gym, 4.9% more
likely to fly domestic past yr.
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3.4% or 192,129 of WASHINGTON, DC DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 12.2% less likely to look up D-I-Y advice
online, 40.8% less likely to always vote in local elections, 35.5% more likely to belong to a gym, 4.3% more

likely to fly domestic past yr.
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3.5% or 158,130 of SEATTLE-TACOMA DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 41.% more likely to look up D-I-Y advice
online, 29.2% less likely to always vote in local elections, 2.8% less likely to belong to a gym, 30.4% more
likely to fly domestic past yr.
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4.3% or 204,221 of PHOENIX DMA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 25.4% less likely to look up D-I-Y advice
online, 80.8% less likely to always vote in local elections, 61.2% less likely to belong to a gym, .2% more
likely to fly domestic past yr.

,Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

84.6%
" L

53.1%) T2 Registered toVote Democrat f Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidential Elections: Always
31.4%| 2
Presidential Elections: i 1
i - B g | it eton Ao v

metwmat OoRIounel Onfsethome  wedical  Wome! fenew/bie sppasl/ khsewch/ sdgoa/  camer Takeoukse Sucaion  Gemedogy e W Photagraphy mmnmg

ealth
uea Dlimn‘ uﬂnﬂnibm information / vice /VideoCall  Services/ Gamdenideas Information Beauty idess Postresume Spirtusity Development  Classes [Research {You orVour Familyadvice ([Smapfish, = -
Suggestions Reviews [skype,  Information Schools, child’s) shuttedly, Local Elections: Always
FaceTime, appication, L Local Elections: Sometimes m—
ete) Fnancing)
 who used WINGSTOP in the past 30 days m PHOENIX # who used WINGSTOP in the past 30 days ®PHOENIX

«
@ﬁTop—s’D past 12-months Active Lifestyle Activites: Adults 18 or older ‘u Past 12-months Domestic Airline Trips: Adults 18 or older

L — 15,3
2tins S o
3 trips o 13.6%
4 trips o
5-0 trips 14.8%
104diins 7.0% Ffﬁ”#"ﬁ'ﬁﬁfﬁ.ﬁﬂ [ Lk

Crilling - Gardening lawn Care  Swimming Hiking - Bicyding Volunteer Belongto Camging o Bowling Joggng - colf Group Fitness Fishing Yoga- Plates Basketbal Adult Follow a Competitive Caregverof ower Football Tennis Softball Hunting  Snow Sking Organized
Outdoor [Flowersor Backpacking work Health Club or Running Class Continuing  Weight Loss Video Gaming Aging Parent Baseball Snowboarding  Road Race
Cooking  Vegemables} ducaion  prgem or Relative
marathon,
® who used WINGSTOP in the past 30 days W PHOENIX el

PHOENIX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 79
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC, All rights reserved.

Quick service restaurants used past 30 days: Wingstop




Past 30-days QSR Users: Adults 18 or older
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4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 19.5% more likely to use QSRs past mo.,
12.5% more likely to use Sit-Down Restaurants past mo., 24.3% more likely to use Casinos past yr., 13.9%
less likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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100.0% 84.6%

= 5388361

6 -9times
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6.6% or 497,636 of CHICAGO DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 18.2% more likely to use QSRs past mo.,
10.1% more likely to use Sit-Down Restaurants past mo., 24.3% more likely to use Casinos past yr., 6.5% less

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4
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3.4% or 192,129 of WASHINGTON, DC DMA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 18.4% more likely to use QSRs past mo.,
19.4% more likely to use Sit-Down Restaurants past mo., 48.7% more likely to use Casinos past yr., 15.% less
likely to smoke cigarettes.

0-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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wwho used WINGSTOP in the past 30days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 80.1%

e TR =]

W SEATTLE-TACOMA

3.5% or 158,130 of SEATTLE-TACOMA DMA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 24.8% more likely to use QSRs past mo.,
19.5% more likely to use Sit-Down Restaurants past mo., 12.6% more likely to use Casinos past yr., 31.% less

likely to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
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4.3% or 204,221 of PHOENIX DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 19.8% more likely to use QSRs past mo.,
5.1% less likely to use Sit-Down Restaurants past mo., 1.9% more likely to use Casinos past yr., 73.8% less

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
w

1time

2 times

16.4%

3 times
4 times
5 times

6-9times

10 times or more

® who used WINGSTOP in the past 30 days
Al

B PHOENIX

Total Monthly Sit-Down Restaurant Users: lown Restaurant Meals:
67.2% 70.8%

Drank Past 30~days. Adults 18 or older
Liquor 3%
Any Type of Beer
Wine

Domestic Light Beer

Imported Beer
Domestic Regular Beer ;’,‘nm,iu 22 3% v v
Microbrew / Craft Beer 8.6% | |
= who used WINGSTOP in the past 30 days m PHOENIX
PHOENIX DMA Scarborough R2 2025: Aug24-Jul 25 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

ihiiikﬂuuL

e oofe. Sl muliorm. Wan/ fedd (i
Burgers /  Doaut/
Sports Bar  Bakery

:mu m m»er

Asian

w who used WINGSTOP in the past 30 days. mPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused WINGSTOP in the past 30 days  [G,0080| 30.9%

PHOENIX 16.5%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

17!8 780

Table Games (Craps, Poker, etc.)
Bar/ Nightclub g

Upscale Restaurant i

43.9%
Stage Show / Concert
Sports Betting
SPa EETE 7.8% 090,630
Other Gambling E 21.15’% Casinos visited past 12 months: Yes

= who used WINGSTOP in the past 30 days ® PHOENIX

79

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wingstop
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4.1% or 10,732,728 of USA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 5.5% more likely to have a 401K, 12.6% more
likely to have an Auto Loan, 4.2% less likely to Invest/Trade Stocks Online, 29.2% more likely to pay with their
Debit Card.

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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6.6% or 497,636 of CHICAGO DMA Adults 18 or older used WINGSTOP in the past 30 days.

Its 18 or older who used WINGSTOP in the past 30 days are 21.4% more likely to have a 401K, 50.% more

y to have an Auto Loan, 10.9% more likely to Invest/Trade Stocks Online, 43.1% more likely to pay with
r Debit Card.
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3.4% or 192,129 of WASHINGTON, DC DMA Adults 18 or older used WINGSTQOP in the past 30 days.

18 or older who used WINGSTOP in the past 30 days are 23.5% less likely to have a 401K, 15.5% more
o have an Auto Loan, 28.1% less likely to Invest/Trade Stocks Online, 52.4% more likely to pay with

| their Debit Card.
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3.5% or 158,130 of SEATTLE-TACOMA DMA Adults 18 or older used WINGSTOP in the past 30 days.

Adults 18 or older who used WINGSTOP in the past 30 days are 6.3% less likely to have a 401K, 14.5% more
likely to have an Auto Loan, 32.% less likely to Invest/Trade Stocks Online, 21.9% less likely to pay with their
Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older
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4.3% or 204,221 of PHOENIX DMA Adults 18 or older used WINGSTOP in the past 30 days.
Adults 18 or older who used WINGSTOP in the past 30 days are 20.3% more likely to have a 401K, 6.2% less

likely to have an Auto Loan, 38.3% more likely to Invest/Trade Stocks Online, 27.8% more likely to pay with
their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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74.1%

Mutual Funds

13.2%
Money Market Funds % 116%

Other (Crypto / NFTs / Metals, etc.) % %

11.1%
T - [

00.0%
Bonds prryvre 7.s%
Money  Certificates of Studentloan Personal Loan  Home  Refinanced

4.4% - : N
Second Home or Real Estate Property & 7.5% Checking Debitor ATM  Savings  CreditCard  Online Mobile

Online Bill

Fy— Account card Account Banking Banking Paying Market  Deposit(CDs) improvement  Home
529 Plan / College Savings Plan . Account L?nﬁ mﬁ Mortgage
L qui
# who used WINGSTOP in the past 30 days ® PHOENIX w who used WINGSTOP in the past 30 days = PHOENIX

Professional Services Used*: Adults 18 or older 'E"Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service - -
841,706

Financial Planner

Online Investing / Stock Trading

L1831%

t
Accountan 7.9%

i " 085%
Insurance Agent at a Local Office (not online) s 6.9 ‘ .
76.9%
Real Estate Agent h 2.7
. s 0.5%
Estate Planning h _—

. . *Past 12 Months,
Divorce / Family Attorney éo'g?;'* { ) Express card Messenger
= who used WINGSTOP in the past 30 days = PHOENIX = who used WINGSTOP in the past 30 days = PHOENIX

23.6%

12.0% 12.9%

3 7.1%
z 3.5%
|

Store Credit  Discover  Square Cash  Facebook  Samsung Pay

MasterCard  Apple Pay CashApp  GooglePay  American

PHOENIX DMA Scarborough R2 2025: Aug24-jul25 Qual Intab 79
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 3 days, 8 hours, 13 minutes and 6
seconds each week with All Forms of Media.

75.4% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 7 hours and 1 minutes each week listening to All
| Local AM/FM Radio, representing 6.6% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older
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Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 3 days, 1 hours, 46 minutes and 5
seconds each week with All Forms of Media.

79.9% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 6 hours and 53 minutes each week listening to All
Local AM/FM Radio, representing 7.5% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 3 days, 9 hours, 13 minutes and 47
seconds each week with All Forms of Media.

61.9% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 6 hours and 48 minutes each week listening to All
Local AM/FM Radio, representing 5.2% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

63:33:53
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Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 3 days, 15 hours, 59 minutes and 16
seconds each week with All Forms of Media.

60.7% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 7 hours and 27 minutes each week listening to All
Local AM/FM Radio, representing 5.1% of total time spent with all forms of Media.

We e Avg. H:M:S/week with All Forms of Media:
Reach == - Adults 18 or older
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Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 3 days, 13 hours, 25 minutes and 2
seconds each week with All Forms of Media.

79.4% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 5 hours and 53 minutes each week listening to All
Local AM/FM Radio, representing 5.5% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 2 days, 9 hours, 22 minutes and 26
seconds each week with All Forms of Ad-Supported Media.

72.8% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 6 hours and 25 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 8.1% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 2 days, 4 hours, 31 minutes and 18
seconds each week with All Forms of Ad-Supported Media.

78.% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 6 hours and 38 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Wingstop




Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 2 days, 7 hours, 35 minutes and 22
seconds each week with All Forms of Ad-Supported Media.

59.6% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 5 hours and 41 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 6.1% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 2 days, 9 hours, 36 minutes and 43
seconds each week with All Forms of Ad-Supported Media.

59.6% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 6 hours and 14 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 6.5% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Wingstop



Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 2 days, 18 hours, 41 minutes and 13
seconds each week with All Forms of Ad-Supported Media.

77.5% of Adults 18 or older who used WINGSTOP in the past 30 days spend an avg. of 5 hours and 49 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 6.8% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Wingstop




| Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 8 hours and 11
minutes each day with All Forms of Ad-Supported Media. 72.8% listen to Local AM/FM Radio for an

avg. of 55. minutes/day.

(Local Radio delivers 8.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 7 hours and 30
minutes each day with All Forms of Ad-Supported Media. 78.% listen to Local AM/FM Radio for an
avg. of 56.9 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Quick service restaurants used past 30 days: Wingstop



avg. of 48.8 minutes/day.

Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 7 hours and 56
minutes each day with All Forms of Ad-Supported Media. 59.6% listen to Local AM/FM Radio for an
(Local Radio delivers 6.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Medra (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 53.4 minutes/day.

Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 8 hours and 13
minutes each day with All Forms of Ad-Supported Media. 59.6% listen to Local AM/FM Radio for an
(Local Radio delivers 6.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 / AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 9 hours and 31
minutes each day with All Forms of Ad-Supported Media. 77.5% listen to Local AM/FM Radio for an

avg. of 50. minutes/day. (Local Radio delivers 6.8% of Time with Ad-Supported Media.)
Top-l.la All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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7,809,724 or 72.8% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 55. minutes every day representing 33.2% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audra (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 388,134 or 78.% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 38.8% of all
time spent daily with Ad-Supported Audio.
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' 114,427 or 59.6% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 48.8 minutes every day representing 23.3% of all
time spent daily with Ad-Supported Audio.
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' 94,289 or 59.6% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 53.4 minutes every day representing 32.4% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 158,288 or 77.5% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 50. minutes every day representing 39.9% of all
time spent daily with Ad-Supported Audio.
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7,809,724 or 72.8% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 55. minutes every day representing 33.2% of all
| time spent daily with Ad-Supported Audio.
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| 388,134 or 78.% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 38.8% of all

time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older
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| 114,427 or 59.6% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 48.8 minutes every day representing 23.3% of all
time spent daily with Ad-Supported Audio.
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| 94,289 or 59.6% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 53.4 minutes every day representing 32.4% of all
time spent daily with Ad-Supported Audio.
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| 158,288 or 77.5% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 50. minutes every day representing 39.9% of all
time spent daily with Ad-Supported Audio.
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7,809,724 or 72.8% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Hits, Adult
Contemporary, Hot AC, and Urban AC.
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388,134 or 78.% of Adults 18 or older who used WINGSTOP in

Spanish Contemporary, and Mexican Regional.

the past 30 days listen to Ad-Supported

Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Urban Contemporary, Urban AC,

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

fauiioge whe % Time Spenc

Aduit Contemporary ‘bﬂ:ﬂ
ClassicRock B I—

Country

Classic Rock Alternative Adult Hits
35.9 316 2 29.0

oo
e

News/Talk/Information

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

Hot AC
All News otAC Classic Hits

Alternative
26.1

Album Adult Alternative

All News “\’m -

Urban Contemporary

| 8% "
73.857 Wu used WINGSTOP in CHICAGO
Urban AC 695,690 % the past 30 days

Pop
Album Adult Adult Contemporar
Alternative Contemporary | y Hit Radio
345 303 243

Urban
Contempora...

pR R bR e R R R

plbup e News/Talk/info | ciassic Hits
Alternative rmation 276
322 300 :

Adult Pop
Contemporar Contem
Adult Hits y porary
27.9 263 Hit
Country  Radio
248 23.0

Urban
Classic Rock Alternative Urban AC Contemporary
30.2 27.7 250 228

Adutits B —T

# who used WINGSTOP in the past 30 days W CHICAGO ¥ who used WINGSTOP in the past 30 days B CHICAGO
Ad-. Suggorted Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad—SuEgorted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
[Average Weel:] Totul Persons- —- m

Adult
Contemporary
26.3

Album Adult
Alternative Adult Hits
322 279

Pop
Rhythmic Contem
Oldies porary
26.0 Hit
Country  Radio
248 pEN]

All News Alternative
321 27.7

Urban
Classic Rock Classic Hits Urban AC Contemporary
30.2 276 250 228

e Classic Rock Alternative Adult Hits
359 6 2 290
Country
Hot AC Pop
Contemporary
Alternative Avg. Hours+Minutes/day with Ad- Hit Radio...
= Supported Local AM/FM Radio:
Ibum Adult Al
Ahuidul altermtive Adults 18 or older
All News
Urban Contemporary
Urban AC Album Adult Adult
who used WINGSTOP in CHICAGO Contemporary | Classie Hits
Adult Hits the past 30 days 303 26.1
Rhythmic Oldies
# who used WINGSTOP in the past 30 days u CHICAGO = who used WINGSTOP in the past 30 days

CHICAGO DMIA Scarborough R2 2025: Sep24-Jul25 Qual Intab 248
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wingstop

= CHICAGO

‘: ® Share of Everything
-al for Anything _




114,427 or 59.6% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Rhythmic Contemporary Hit Radio, Urban AC, Urban
Contemporary, Adult Contemporary, and Hot AC.
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94,289 or 59.6% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Adult Hits, Country, Alternative, and Pop
Contemporary Hit Radio.
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158,288 or 77.5% of Adults 18 or older who used WINGSTOP in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Mexican Regional, Spanish Adult Hits, Hot AC, Adult
gl - . Contemporary, and Classic Hits.
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6,471,807 or 60.3% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations for an average of 67.2 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Video.
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326,806 or 65.7% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations for an average of 75.7 minutes every day representing 41.1% of all time
spent daily with Ad-Supported Video.
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89,656 or 46.7% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 55.8 minutes every day representing 27.7% of all time spent daily
with Ad-Supported Video.
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with Ad-Supported Video.

86,975 or 55.% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 46.4 minutes every day representing 22.2% of all time spent daily
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107,759 or 52.8% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations for an average of 74.4 minutes every day representing 39.2% of all time
spent daily with Ad-Supported Video.
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6,471,807 or 60.3% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations for an average of 67.2 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Wingstop



326,806 or 65.7% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations for an average of 75.7 minutes every day representing 41.1% of all time

spent daily with Ad-Supported Video.
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Quick service restaurants used past 30 days: Wingstop



89,656 or 46.7% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 55.8 minutes every day representing 27.7% of all time spent daily

with Ad-Supported Video.

65.8%
Avg. Hours+Minutes/day with Ad-Supported

orted Video n Video: Adults 18 or older

Weekly

Reach % 61.1%
59.3%

57.7%

who used WINGSTOP in WASHINGTON, DC

41.3%
’ the past 30 days

40.9%

19.0%

0,
16.1% 17.9% 18.0% 16.4%

Weekly
Total

3.4%

4.0%

Persons — [ ]
Reached: 3,292,444 ,876 3,485,636 182 2,247,711 . 652,904 456,378 " 935,738 j 805,262
Local TV Cable TV YouTube Netflix Disney+ AppleTV+ Peacock
Average
Daily Mi
® who used WINGSTOP in the past 30 days B WASHINGTON, DC
WASHINGTON, DC DMA Scarborough R1 2025: Mar24-Mar25 Qual Intab 182 WASHINGTON, DC DMA Scarborough R1 2025: Mar24-Mar25 Qual intab 5857 E ; ai sh ar;en :fA nE ;::iyntghi["g;

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Wingstop



86,975 or 55.% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations for an average of 46.4 minutes every day representing 22.2% of all time spent daily

with Ad-Supported Video.
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Quick service restaurants used past 30 days: Wingstop



107,759 or 52.8% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations for an average of 74.4 minutes every day representing 39.2% of all time

spent daily with Ad-Supported Video.
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6,471,807 or 60.3% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Game Shows, Comedies, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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326,806 or 65.7% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Local News - Late, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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| 89,656 or 46.7% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Local News - Evening,
Comedies, Movies, and Game Shows.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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86,975 or 55.% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Local
News - Late, Comedies, and Movies.
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107,759 or 52.8% of Adults 18 or older who used WINGSTOP in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Game Shows, Sports, Novelas, Local News -
Evening, Local News - Morning, and Local News - Late.
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| 8,818,049 or 82.2% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Social Media for an average of 245.2 minutes every day representing 39.7% of all time spent daily
with Ad-Supported Digital Media.
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376,222 or 75.6% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Social Media for an average of 214.5 minutes every day representing 39.3% of all time spent daily
with Ad-Supported Digital Media.
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[ 157,915 or 82.2% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Social Media for an average of 203.2 minutes every day representing 29.7% of all time spent daily
with Ad-Supported Digital Media.
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138,648 or 87.7% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Social Media for an average of 234.2 minutes every day representing 36.7% of all time spent daily
with Ad-Supported Digital Media.
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192,760 or 94.4% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Social Media for an average of 401.6 minutes every day representing 54.9% of all time spent daily
with Ad-Supported Digital Media.
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Ad-Supported Social Media.
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361,136 or 72.6% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 70.9 minutes every day representing 33.% of all time spent daily with
Ad-Supported Social Media.
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157,915 or 82.2% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 71.5 minutes every day representing 35.2% of all time spent daily with
Ad-Supported Social Media.
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7 85,738 or 54.2% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 69. minutes every day representing 29.5% of all time spent daily with Ad-
Supported Social Media.
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126,221 or 61.8% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 157.8 minutes every day representing 39.3% of all time spent daily with
Ad-Supported Social Media.
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7,633,654 or 71.1% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 88.6 minutes every day representing 36.1% of all time spent daily with
Ad-Supported Social Media.

74.1%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

who used WINGSTOP in USA
the past 30 days

Weekly o
Reach % 7114

"Sharesof Ad-Supported Social Media"

54.5%

45.9%

Social Media:

29.6%
28.0% 27.3% 27.5% .

27.1%

18.9% 19.4%
16.5%

Weekly
Total

Petsos [Ea] ]

Reached:7633,65494,234,009 5,848,33621,455,5% 4,9 ,366/8,630,675 6,735,16202,430,653 1,768,38511,866,000 3,004,26656,080,906 2,932,54072,063,151 6,20%6,554,169 2,027, 0,842,570 2,908,24944 859,611
Average Facebook Instagram TikTok YouTube Video Blogs/Message X LinkedIn Reddit Pinterest WhatsApp
Daily Minutes

I
Using Ad-Supported Boards ( ead
® who used WINGSTOP in the past 30 days m USA
UsA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 825 ® Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 25,445 soeﬁ_al for Anything _

Quick service restaurants used past 30 days: Wingstop



361,136 or 72.6% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 70.9 minutes every day representing 33.% of all time spent daily with

Ad-Supported Social Media.

Weekly 77 g9 73.5% Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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157,915 or 82.2% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 71.5 minutes every day representing 35.2% of all time spent daily with
Ad-Supported Social Media.
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85,738 or 54.2% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 69. minutes every day representing 29.5% of all time spent daily with
Ad-Supported Social Media.
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126,221 or 61.8% of Adults 18 or older who used WINGSTOP in the past 30 days use Ad-Supported
Facebook for an average of 157.8 minutes every day representing 39.3% of all time spent daily with
Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 773,279;
Social Media: 612,885; Local Radio: 473,855; Non-Prem. Cable: 297,640; Local TV: 236,547
reaching Adults 18 or older who used WINGSTOP in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 39,217;
Social Media: 26,892; Local Radio: 23,831; Non-Prem. Cable: 14,983; Local TV: 12,965
| reaching Adults 18 or older who used WINGSTOP in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 11,540; Local Radio: 6,728; Non-Prem. Cable: 5,453; Local TV: 2,830
reaching Adults 18 or older who used WINGSTOP in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,677;
Social Media: 8,266; Local Radio: 5,785; Non-Prem. Cable: 3,940; Local TV: 2,639 reaching
Adults 18 or older who used WINGSTOP in the past 30 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 16,896;
Social Media: 14,537; Local Radio: 9,460; Non-Prem. Cable: 5,117; Local TV: 4,429
reaching Adults 18 or older who used WINGSTOP in the past 30 days.
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Top-13 Out—of -Home Medm (Persons & % Reach} Adults 18 or older

(average week)
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8,616,870 or 80.3% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average
of 57.2 minutes per day driving, seeing Billboards and Signs. 60.8% Listen to Local Radio Stations
Out-of-Home for an average of 33.3 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week}
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Billboards & Signs (Weekly Drivers)
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379,063 or 76.2% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
56. minutes per day driving, seeing Billboards and Signs. 65.2% Listen to Local Radio Stations Out-of-

Home for an average of 34.5 minutes/day.
Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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162,857 or 84.8% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
38.5 minutes per day driving, seeing Billboards and Signs. 49.8% Listen to Local Radio Stations Out-
of-Home for an average of 29.5 minutes/day.
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128,852 or 81.5% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
54.5 minutes per day driving, seeing Billboards and Signs. 49.8% Listen to Local Radio Stations Out-
of-Home for an average of 32.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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' 161,507 or 79.1% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
80.8 minutes per day driving, seeing Billboards and Signs. 64.8% Listen to Local Radio Stations Out-
of-Home for an average of 30.3 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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8,616,870 or 80.3% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
57.2 minutes per day driving, seeing Billboards and Signs representing 30.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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379,063 or 76.2% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 56.
minutes per day driving, seeing Billboards and Signs representing 29.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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162,857 or 84.8% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 38.5
minutes per day driving, seeing Billboards and Signs representing 23.% of all Time Spent with Ad-

Supported Out-of-Home Media.
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128,852 or 81.5% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 54.5
minutes per day driving, seeing Billboards and Signs representing 29.6% of all Time Spent with Ad-

Supported Out-of-Home Media.
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161,507 or 79.1% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of 80.8
minutes per day driving, seeing Billboards and Signs representing 40.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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379,063 or 76.2% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average
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162,857 or 84.8% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average
of 38.5 minutes per day driving an average of 22.4 miles each day and are 271.6% more likely to use
Route 210/Indian Head Highway than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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128,852 or 81.5% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average
of 54.5 minutes per day driving an average of 31.7 miles each day and are 447.3% more likely to use
6th Avenue (Puyallup) than the Metro average.
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161,507 or 79.1% of Adults 18 or older who used WINGSTOP in the past 30 days spend an average of
80.8 minutes per day driving an average of 47. miles each day and are 184.% more likely to use
Thomas Road than the Metro average.
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2,849,573 or 26.6% of Adults 18 or older who used WINGSTOP in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day representing 27.2% of all time

spent daily with All forms of Print Media.

USA Today (Daily) b
103 ( :l}vl

Direct Mail

New York Times

New York Times (Daily)
New York Times (Sunday)

All Local Weekly Newspapers
Wwall Street Journal (Daily)
USA Today (Daily)

Magazines

Catalogs

PP 7 7 oo

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

3.3% Hcye
2.9%

New York Times
(Sunday)
109

New York Times
(Daily+Sunday)
10.1

Advertising
(excluding
Catalogs)

74

Magazines
73

Local Daily

Newspaper(s)

(Daily+Sunday)
72

Local Daily
MNewspaper(s) (Daily
68

New York Times
(Sunday)
133

‘Wall Street Journal

(Daity)
98

Local Daily
New York Times
(Daily+Sunday)
112

USA Today (Daily)
103

New York Times
(Daily)
9.0

Magazines
7.6

Direct Mail
Advertising
(excluding Catalogs)
74

Catalogs:
36

= who used WINGSTOP in the past 30 days mUsA » who used WINGSTOP in the past 30 days mUSA

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):Adults 18 or older

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers
Wall Street Journal (Daily)
USA Today (Daily)

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or alderm

New York Times
(Sunday)
109
Direct Mail Adves
{excluding C

4

Local Daily

Wall Street Journal

New York Times
(Sunday)
133

Local Daily

Local Daily
paper(s)

(Daity+Sunday)
85

Magazines
16

Direct Mail

Magazines m-— 014 -m'_- m Wit o o Finind s
.3% sed USA Today (Daily) (Sunday) Magazines Newspaper(s) (Daily (Sunday) USA Today (Daily) Newspaper(s) (Daily (excluding Catalogs)
Catalogs m- 2.9% who pa;‘u;f;:,(:m" the m 103 10.0 73 68 11.8 103 8.0 74
0.0%
Books 8:8%

mUSA
* Share of Everything

mwho used WINGSTOP in the past 30 days
USA USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 825
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

mUSA ® who used WINGSTOP in the past 30 days

USA Projection Scarborough R2 2025: Feb24-Jul25 Qual Intab 25,445

Quick service restaurants used past 30 days: Wingstop



Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

136,750 or 27.5% of Adults 18 or older who used WINGSTOP in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.8 minutes every day representing 30.3% of all time
spent daily with All forms of Print Media.
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57,156 or 29.7% of Adults 18 or older who used WINGSTOP in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing 27.8% of all
time spent daily with All forms of Print Media.
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59,933 or 37.9% of Adults 18 or older who used WINGSTOP in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 28.6% of all time
spent daily with All forms of Print Media.
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52,483 or 25.7% of Adults 18 or older who used WINGSTOP in the past 30 days read Direct Mail
Advertising (excluding Catalogs) for an average of 8. minutes every day representing 30.1% of all
| time spent daily with All forms of Print Media.
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"Advertising Actions"
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Ads on %)

| 2,667,505 35.3%

Social Media | 2,725,996 36.1%

Websites

Direct Mail [ 2431425 32.2%

Local AM/FM Radio l

Video Streaming Services

| 1,307,570 17.3%

Broadcast, Cable, & Sat TV | 1591108

Local Broadcast TV [ e 14.9%

Newspapers

| 833,339 11.0%

Cable TV Networks 5 -
| 971195 12.9%
Billboards £ CHICAGO
| 884.388 11.7%
Podcasts e o
m P18+ who used WINGSTOP in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 248 * Share of Everything
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Quick service restaurants used past 30 days: Wingstop



"Advertising Actions"

P18+ who used WINGSTOP in the past 30 days (Shopped/Visited/Bought past 3mos Due to

Ads on %)
Social Media ESSA28>
Direct Mail
Websites

2,050,635

Local AM/FM Radio

776,093 13.6%

1.014.937 17.8% —363%
Podcasts 744,915 13.1% - =
Billboards

Broadcast, Cable, & Sat TV

1,409,357 24.7%
Audio Streaming Services g TG 6o
Newspapers  pyryem 11.4%
Cable TV Networks

925.897 16.2%

WASHINGTON, DC

Video Streaming Services 340,504 e

Local Broadcast TV

920,303 16.1%

H P18+ who used WINGSTOP inthe past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC DMA ScarboroughR12025:Mar24-Mar25 QualIntab: 182 Share of Everything

.
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Quick service restaurants used past 30 days: Wingstop



"Advertising Actions”

18+ who used WINGSTOP in the past 30 days (Shopped/Visited/Bought past 3mos Due

to Ads on %)
Direct Mail

Websites 1,647,200 36.4%

Social Media 40.2%

1,816,656

Audio Streaming Services grsiyn 101

Billboards

330,895 7.3%
Podcasts T

Broadcast, Cable, & Sat TV 5

Local AM/FM Radio

615,216 13.6%

Video Streaming Services &%

Newspapers
Cable TV Networks SEATTLE-TACOMA
Local Broadcast TV gy T
m P18+ who used WINGSTOP inthe past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATILE-TACOMA DMA Scarborough R22025:Sep24-Jul25 Qualintab: 103 * Share of Everything
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Quick service restaurants used past 30 days: Wingstop



Broadcast, Cable, & Sat TV

Websites
Social Media

Direct Mail

"Advertising Actions"

P18+ who used WINGSTOP in the past 30 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

950,333 20.0%

1,629,689 34.2%

1,393,049 29.2%

Local AM/FM Radio

6 14.4%

Billboards
Local Broadcast TV

Video Streaming Services

Cable TV Networks

Audio Streaming Services

589,873 —
' 7.7% PHOENIX
511,991 10.7%

Newspapers
Podcasts 551834 15
m P18+ who used WINGSTOP in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA ScarboroughR22025:Aug24-Jul25 Quallntab: 79 * Share of Everything
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Quick service restaurants used past 30 days: Wingstop



